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The Indian Textile Industry has a dominant position in the world and
occupies significant position in Indian Economy. An attempt has been made
to know the existing standard of socio-economical status of owners of
Powerloom industry and identify the impact of societal factors on the
overall status of owners of Powerloom industry by adopting descriptive
research design. This study is based on primary as well as secondary data
collected from 340 respondents using census method.  It has been found
that there is group variation of socioeconomic status based on income per
capita, family type and age of Powerloom owners.
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INTRODUCTION
Industrialization is a processes of economic development in
which a growing part of the national resources are mobilized to
develop a technically up-to-data and diversified domestic
economic structure, which is characterized by a dynamic
manufacturing sector.  The Small Scale Industrial (SSI) is one
of the most vital sectors with in the industrial sector of a
country with sustained employment potential.  The Small Scale
Industry (SSI) has a major share in production and serves as a
nursery for development of entrepreneurial talents.  It has
performed exceedingly well and enables India to achieve a
wide measure of industrial growth and diversification.  By its
less capital intensive and high labour absorption, nature, Small
Scale Industry (SSI) sector has made significant contributions
to employment generation and also to rural industrialization
which is also true in the case of Powerloom sector in India.

Indian Textile Industry

An Overview

The Indian textile industry is one of the major sectors of Indian
economy largely contributing towards the growth of the
country's industrial sector. Textiles sector contributes 14 per
cent of industrial production, 4 per cent of National GDP and
10.63 per cent of country's export earnings. The opening up of
the sector through liberalization polices set up by the Indian
Government have given the much-needed thrust to the Indian
textile industry, which has now successfully become one of the
largest in the world. Textile sector in India provides direct
employment to over 35 million people and holds the second
position after the agriculture sector in providing employment
to the masses. Growing at a rapid pace, the Indian Market is
being flocked by foreign investors exploring investment
purposes and with an increasing trend in the demand for the
textile products in the country, a number of new companies
and joint ventures are being set up in the country to capture
new opportunities in the market.

The Indian textiles, renowned for their fineness and captivating
colours for ages beyond 5000 years, have attracted
connoisseurs, from all parts of the world.  India had numerous
trade links with the outside world and Indian Textiles were
popular in the ancient world.  Indian silk was popular in Rome
in the early centuries of the Christian era.  Hoards of fragments
of cotton material originating from Gujarat have been found in
the Egyptian tombs at Foster, belonging to 5th century A.D.
cotton textiles were also exported to chine during the heydays
of the silk route.  Silk fabrics from south Indian were exported
to Indonesia during the 13th century.  Indian also exported
printed cotton fabrics or chin (Chintz- cotton cloth, usually
printed with flowery patterns that have a slightly shiny
appearance) to European countries and the Far East before the
advent of the Europeans in India (Ramaswamy, 1985).

History of Powerloom Industry in India

Powerloom industry is one of the oldest and largest industries
in India. In 1854, four cotton textile units began with the
operation made by handloom and not by Powerloom. The first
attempt was made to start the textile mill in Calcutta by an
Englishman named Bowroch in 1818, and in south India by
Frank Harvey, in 1885. A spinning unit of 10,000 spindles was
put up to work at Ambasamudrum. The number of mills was
increased to 261 in 1911. During the First and Second World
wars, the demand for the Indian textile increased. In India, the
textile industry has been classified into five i.e. man-made
fibres, cotton, silk, wool and jute. Tamil Nadu, Maharashtra,
and Gujarat account for the bulk of the productions of yarn and
growth in the organized sector. In India, in 1950’s, the
Powerloom industry occupied around 5 per cent, handloom
was 45 per cent and mill sector was 50 per cent in cloth
production. At present, Powerloom industry dominates the
handloom and mill sector, as 62 per cent of cloth production
come from the Powerloom industry and the remaining from the
Powerloom, hosiery and mill sector. The main reason for over
the growth of mill sector and handloom sector is that the cost
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of production is higher in the mill sector than in Powerloom
industry (Aryer, 1971).

REVIEW OF LITERATURE

Anupama et al., (2013) conducted a study with a primary
objective of the study to assess the need for HRD intervention
in the garment industry in Bangalore and its contribution to
women in their social and economic life. The study was
conducted in six garment Units in Bangalore.  It was found
that issues pertaining to social changes such as late coming,
leaving the work-spot, interpersonal and Sexual Harassment
issues etc were almost nil, since generally the garment
Companies have such problems. Employees from all six Units
were found to be quite satisfied with the education of their
children even though they formed a small percentage. They
also found that regular training programmes by internal and
external faculties emphasized on social aspects like: Role
perception, Human behaviour at work, Present scenario of the
Garment Industries, Discipline maintenance, Role and
responsibilities, Motivation of self, Importance of positive
attitude and Communication skills.

Sivasubramaniam and Mahadevan (2013) conducted a study
with an objective to analyze the socio economic background of
migrated employers & workers in Tirupur District. The
primary data was collected through survey technique and
secondary data from database. The field survey technique was
used to collect the data from the 200 elite sample respondents
in Tirupur District. The simple random sampling technique
was used to choose respondents for the study. The collected
data from primary sources were organized in simple tabular
statements. Researcher found that the vital edges gained the
apparel industry owners by appointing migrated employers &
workers were lesser leave taking, reducing wastages and
perfection of measurements.

MahvishAnjum and Ullas (2012) identified the major health
problems in different type of cottage industry and the factors
which contribute to these problems. The study was mainly
based on primary sources of data collected from the employers
employed in various cottage industries. A total of 169 workers
engaged in 52 cottage industries were interviewed for this
study. The various industrial processes and workplace
environment create conditions that led to varying health
problems in different industries as reflected in the physical and
mental disorders afflicting this population. It was reported that
52.17 per cent cottage employers & workers reported muscular
problem, 26.09 per cent respiratory, 10.87 per cent skin
problem and 10.87 per cent stress and sleep.

Objectives of the Study

 To know the existing standard of socio-economical
status of owners of Powerloom industry.

 To identify the impact of societal factors on the
overall status of owners of Powerloom industry

Statement of the Problem

After the introduction of Liberalization, Privatization and
Globalization (LPG) concept various manufacturing sectors
were greatly affected including Powerloom industries. The
Powerloom owners in the study area were finding difficult to
produce cotton based Powerloom products on par with world
class manufacturing. This is due to practice of old technology
as well as low quality of raw materials. The changes in the

monsoon affect the cotton production in Tamil Nadu. Hence, it
is very difficult to get expected first quality raw materials for
Powerloom industries. Simultaneously the exorbitant cost of
chemicals and dyes forced the Powerloom entrepreneurs to go
for second quality chemicals and dyes. As a result they are
unable to fix the right price for their products. Logistic
operations create nuisance to the Powerloom owners and the
supply of raw materials is purposely delayed due to various
reasons like demanding higher transportation cost, and the
Bata (additional fringe benefits) demanded by drivers and
cleaners. Labourers working in Powerloom also frequently fail
to attend the duty and the entrepreneurs are unable to take
strict actions against the workers.

Hypotheses of the Study

Ho: 1 there is no significant association between social status and
age of the Powerloom owners.
Ho: 2 there is no significant association between social status and
family type of the Powerloom owners.
Ho: 3 there is no group variation of socioeconomic status based
on income per capita ofPowerloom owners.

Research Design

A research design is the arrangement of conditions for collection
and analysis of data. So research design is the blue-print for
research (Ariya and Pal, 2001).This quantitative research study
adopts the survey design to achieve the research objectives. It
entailed the collection of data on a number of variables at a single
juncture. In the conventional sense, this survey research adopts the
descriptive design. In contemporary terminology, survey designs
are also called co relational designs.  Co relational field study
is a study, (that is in non-contrived setting such as an
organization) in which the relationship between one or more
independent variables is examined (Tharenou et al. 2007).

Sampling Design and Size

The primary data are collected through survey method.  Survey
is conducted using well formulated Questionnaire. Since the
population is very small in size of 340, the researcher collected
the responses exhaustively from the population of 340 using
census method in the following manner.

Sources of Data Collection

Both primary and secondary data was used for this research and
collected in following manner.

Primary Data

The primary data were collected from the 340 Powerloom owners
who are manufacturing cotton based products. The information
was gathered through well structures questionnaire method from
the selected Powerloom owners.

Sampling Plan
Taluks Sample Size Blocks Sample Size

Karur 143
Karur 81

Thanthoni 62
Total 143

Aravakurichi 106
Aravakurichi 34
K. Paramathi 72

Total 106

Kulithalai 62
Kulithalai 62

Thogamalai Nil
Total 62

Krishnarayapuram 29
Krishnarayapuram 29

Total 29
Total 340 340
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Secondary Data

The primary data were supplemented by a spate of secondary
sources of data. The secondary data pertaining to the study
was gathered from the records published by the Ministry of
textile industry Government of India, Powerloom service centre,
SITRA, Textile committee of Karur.

Limitations of the Study

This study is confined to the particular regions which concentrate
on Karur district of Tamil Nadu state. Hence, the results arrived
from the study may or may not be applied to other states. Further,
survey method was adopted to collect data for this study, which
has its own limitations. Certain respondents had given
information about their economic back grounds like annual
income, quantity of production and capital invested roughly as
they had a fear of income tax and other departments like
inspectors of factories. However, in order to make the result
reliable, care had been taken to minimize the bias, through
cross checks.

Data Analysis and Interpretations

It is found from the above table that 29.7% of the owners of
Powerloom industry are in the age 40 to 45 years, 27.1% in
the age group 30 to 35 years, 23.8% in the age group 35 to 40
years and 19.4% in the age group above 45 years.  Therefore it
is found that maximum owners of Powerloom industry are in
the age group 40 to 45 years.

It is found that 51.2% of the owners of Powerloom live in joint
family and 48.8% live in nuclear family.

It is found that among the owners of Powerloom 40.9% earn
an income per capital ranging between Rs.10000 to Rs.19999,
32.6% earn above Rs.20000, 23.2% earn Rs.7500 to Rs.9999
and 3.2% earn monthly income between Rs.5000 to Rs.7499.

Group Variation of Personal and Organizational Details of
Powerloom Owners and Their Perception of Social and
Economic Factors

In this section the researcher intended to estimate the influence
of independent, personal and organizational variables of the

Powerloom owners on their perceptions over the factors of
social status and economy. The researcher uses one-way
analysis of variance to relate unique independent and multiple
dependent variables.

Group Variation of Social and Economical Status based on
Age of Powerloom Owners

The perceptual difference of Powerloom owners with respect
to the four age groups 30 to 35, 35 to 40, 40 to 45 and above
45 is clearly presented in the following table.

Null Hypothesis (H0): There is no group variation of social
and economical status based on age of Powerloom owners.

From the above table, it is found that age of the power loom
owners influence the factors developmental consideration
(f=2.712, p=.045), gregarainess(f=6.029,  p = 0.001),
education implication (f = 7.748, p = 0.000), Economic
upliftment (f = 2.649, p = 0.049) and conducive economy (f =
2.667, p = 0.048) significantly at 5% level.  Therefore the
mean wise comparison indicated that the Powerloom owners
in the age group 30 to 35 strongly agree for the development
consideration (mean = 3.94), gregarainess (mean = 3.88),
economic implication (mean = 4.44), economic upliftment
(mean = 4.12) and conducive economy (mean = 3.79).

Group Variation of Social and Economic Status Based on
Family Type of Powerloom Owners

The perceptual difference of Powerloom owners with respect
to the type of family they live namely joint family or a nuclear
family is clearly presented in the following table.

Null Hypothesis (H0): There is no group variation of social and
economical status based on the family type of Powerloom
owners.

From the above table, it is found that the type of family whether
neither a joint family nor a nuclear family the Powerloom
owners lives influence the factor business strategies (f = 4.629,
p = .032) is significant at 5% level. Therefore the mean wise
comparison indicated that the Powerloom owners living in a
nuclear family strongly agree towards business strategies (mean
= 4.09).

Group Variation of Socioeconomic Status Based on income
per capita of Powerloom Owners

The perceptual difference of Powerloom owners with respect to
the income per capital earned   is clearly presented in the
following table.

Null Hypothesis (H0): There is no group variation of
socioeconomic status based on income per capita of
Powerloom owners.

From the above table, it is found that the income per capital
earned by the Powerloom owners has influence over the
factors Gregarainess (f = 6.785, p = .000), physical health care
(f = 3.441, p = 0.017), educational implication (f = 3.129, p =

Showing the Age of the Owners of Powerloom Industry

Sino Age Frequency Percent
1. 30 – 35 92 27.1
2. 35 – 40 81 23.8
3. 40 – 45 101 29.7
4. Above 45 66 19.4

Total 340 100.0
Source: Primary Data

Showing the Family type of the Owners Powerloom
Industry

Sino Family Type Frequency Percent
1. Joint family 174 51.2
2. Nuclear family 166 48.8

Total 340 100.0
Source: Primary Data

Showing the Income Per Capita of the Owner
Powerloom Industry

Sino Income Frequency Percent
1. 5000 – 7499 11 3.2
2. 7500 – 9999 79 23.2
3. 10000 – 19999 139 40.9
4. Above 20000 111 32.6

Total 340 100.0
Source: Primary Data

Showing the ANOVA Variation of Socio Economic Status
Based on Family Type of Powerloom Owners

Sum of
Squares df Mean

Square F Sig.

Business
Strategies

Between Groups 2.239 1 2.239
4.629 .032Within Groups 163.475 338 .484

Total 165.714 339

Source: Primary Data Significant at 5% Level
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0.026) socialization (f = 2.949, p = 0.033), conducive
economy (f = 3.941, p = 0.009), future tolerance (f = 2.851, p
= 0.037) and self sufficiency (f = 6.066, p = 0.000) is
significant at 5% level.

Therefore the mean wise comparison indicated that the
Powerloom owners income per capital ranging above 20000
strongly agree towards Gregarainess (mean = 3.91),
physical health care (mean=3.81), educational implication
(mean = 4.39), socialization (mean = 4.20), conducive
economy (mean = 3.86), future tolerance (mean = 3.66) and
self sufficiency (mean = 4.30).

Findings of the Study

 It is found that 29.7 per cent owners of Powerloom
industry are in the age group 40 to 45 years, among
them 87.1 per cent are males and 92.4 per cent of the
Powerloom owners are married. Results show that
51.2 per cent of the owners of Powerloom live in joint
family and a maximum of 60.9per cent of them have 4
to 6 family members’ dependents.

 The conducive economy and future tolerance of
Powerloom owners are vital in developing their social
status and shape them to be gregarious with the society.

 An increase in the economic status brings development in
the educational background among the economically
developed owners, economically developing owners and

economic under developed owners. It has been found that
the mean wise comparison indicated that the Powerloom
owners living in a nuclear family strongly agree towards
business strategies.

 It is revealed that the mean wise comparison indicated
that the Powerloom owners in the age group 30 to 35
strongly agree for the development consideration (mean
= 3.94), gregarainess (mean = 3.88), economic
implication (mean = 4.44), economic upliftment (mean
= 4.12) and conducive economy (mean = 3.79).

 It has been reported that the mean wise comparison
indicated that the Powerloom
owners income per capital ranging above 20000 strongly
agree towards Gregarainess (mean = 3.91), physical
health care (mean = 3.81), educational implication
(mean = 4.39), socialization (mean = 4.20), conducive
economy (mean = 3.86), future tolerance (mean = 3.66)
and self sufficiency (mean = 4.30).

CONCLUSION
The Indian Textile Industry has a dominant position in the
world and occupies significant position in Indian Economy. The
Indian Textile Industry is extremely diverse, with the hand woven
sector, mill sector, hosiery sector and decentralized Powerloom
sector. An attempt has been made to study the socio-economic
development of Powerloom owners in Karur district of Tamil

Showing the ANOVA Variation of Socioeconomic Status Based on Income Per Capita of Powerloom Owners
Sum of Squares df Mean Square F Sig.

Gregarainess Between Groups 13.953 3 4.651
6.785 .000**Within Groups 230.334 336 .686

Total 244.288 339

Physical healthcare
Between Groups 5.669 3 1.890

3.441 .017*Within Groups 184.512 336 .549
Total 190.181 339

Educational implication
Between Groups 4.798 3 1.599

3.129 .026*Within Groups 171.718 336 .511
Total 176.516 339

Socialization Between Groups 4.342 3 1.447
2.949 .033*Within Groups 164.902 336 .491

Total 169.243 339

Conducive economy
Between Groups 6.982 3 2.327

3.941 .009**Within Groups 198.446 336 .591
Total 205.428 339

Future tolerance Between Groups 4.659 3 1.553
2.851 .037*Within Groups 183.037 336 .545

Total 187.696 339
Self sufficiency Between Groups 7.006 3 2.335

6.066 .000**Within Groups 129.346 336 .385
Total 136.351 339

Source: Primary Data *Significant at 5% Level **Significant at 1% Level

Showing the One Way ANOVA Group Variation of Socioeconomic Status Based on of Age of Powerloom Owners
Factor Sum of Squares df Mean Square F Sig.

Development consideration
Between Groups 4.802 3 1.601

2.712 .045*Within Groups 198.314 336 .590
Total 203.116 339

Gregarainess Between Groups 12.478 3 4.159
6.029 .001**Within Groups 231.809 336 .690

Total 244.288 339

Educational implication
Between Groups 11.421 3 3.807

7.748 .000**Within Groups 165.095 336 .491
Total 176.516 339

Economic upliftment
Between Groups 4.372 3 1.457

2.649 .049*Within Groups 184.834 336 .550
Total 189.206 339

Conducive economy
Between Groups 4.778 3 1.593

2.667 .048*Within Groups 200.650 336 .597
Total 205.428 339

Source: Primary Data *Significant at 5% Level **Significant at 1% Level
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Nadu. Based on the study it was found that owners of Powerloom
industry were grouped three clusters as socially forward owners
improvement seekers and socially backward owners.
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